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easyHotel introduces ‘Fume Service’ for guests
•

easyHotel trails bespoke odour sachets for guest rooms

•

‘Aroomatherapy’ fragrance options include bacon, bread, coffee, chocolate, fresh grass,
popcorn and bubble gum for guests who want all the comforts of home

easyHotel, the super-budget hotel chain, is trialling a range of room fragrances to give guests the
opportunity to personalise their rooms.
The service will be trialled in the new easyHotel Sheffield, easyHotel Leeds and easyHotel Barcelona,
which are all set to open in September. Each fragrance sachet will cost £4.99. Guests simply place a
fragrance order at reception and are given a sachet that they can open in their room.
Laurie Walters, head of aromatherapy at easyHotel, said: “Feeling comfortable in our surroundings is
so much about being surrounded by sounds and fragrances that we love. We’re trialling ‘fume
service’ to see whether tailored room fragrances make a difference to how guests feel about staying
in their rooms.”
“Many pricey hotels provide expensive potpourri and soaps that give off fragrances that aren’t every
guest’s cup of Lapsang Souchong. Rather than automatically charge our guests for these
unnecessary and often unwanted or disliked extras, we decided to give our guests the option to buy
a room fragrance of their choice.”
Psychologists have studied the effect of scents for many decades. According to experts, a positive
scent, such as baking bread, can trigger a sense of security and positive emotional memories. Scents
can also have different effects on people depending on their cultural heritage. In North America and
Europe, for instance, citrus scents are perceived to be bright and happy smells and lavender is
perceived as calming. Fresh cut grass is often associated with positive memories and bread or bacon
evoke memories of ‘home sweet home.’

A poll for easyHotel found that the smells we associate with comfort are:
1. Freshly baked bread
2. Coffee
3. Bacon
4. A partner’s scent
5. Personal brand of washing detergent
6. Bookshops
7. Christmas dinner
8. Baking cakes
9. Sea air
10. Petrichor

Laurie Walters said: “We’re going to ask customers to vote for their favourite smells and we may add
more scents to the list, depending on demand. We’ll consider any options within reason!”
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Notes to Editors:
www.easyhotel.com http://ir.easyhotel.com
easyHotel is the owner, developer, operator and franchisor of branded hotels. Its strategy is to target
the super budget segment of the hotel industry by marketing "clean, comfortable and safe" hotel
rooms to its customers.

Operating hotels
easyHotel's seven owned hotels currently comprise 702 rooms, and it has a further 21 franchised
hotels with 1,803 rooms.
Owned hotels:
United Kingdom: Old Street (London), Glasgow, Croydon, Birmingham, Manchester, Liverpool,
Newcastle*.
Franchise locations:
United Kingdom: Edinburgh, London Heathrow, Central London, Luton.
Europe: Belgium (Brussels), Bulgaria (Sofia), Germany (Berlin, Frankfurt), Hungary (Budapest), The
Netherlands (Amsterdam: City, Arena & Zaandam, Rotterdam, The Hague, The Hague Scheveningen
Beach, Maastricht), Switzerland (Basel, Zurich).
International: UAE (Dubai).
Hotel development pipeline
The Company's committed development pipeline of owned and franchised hotels currently consists
of:
Owned hotels:
United Kingdom: Ipswich, Sheffield, Leeds, Milton Keynes, Chester. Subject to planning consent:
Cardiff, Oxford*, Cambridge*.
Europe: Spain (Barcelona), Ireland (Dublin).
Franchise hotels:
United Kingdom: UK (Belfast, Reading).
Europe: Germany (Bernkastel-Kues), Portugal (Lisbon), Spain (Malaga).
International: Iran, Sri Lanka, Turkey (Istanbul), UAE (Dubai).
*Hotels under an operating lease.

